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BlueCross BlueShield of Tennessee
SENSE OF PLACE, SENSE OF PURPOSE

It is not by coincidence that a site atop historic Cameron Hill in the heart of 
downtown Chatt anooga was chosen as the new home for the $299 million cor-
porate headquarters of BlueCross BlueShield of Tennessee. Started over sixty 
years ago by local newspaperman Roy McDonald with “a few good men 

vistas of the natural beauty 
for which Chatt anooga has 
become known. By bringing 
together employees from eight 
Chatt anooga buildings to one 
central location, the campus 
fosters bett er collaboration 
and underscores the BlueCross 
mission of focusing on health 
and healing, life and living.

OUR PRODUCTS
As the largest and most 

experienced health ben-
efi ts company in Tennessee, 
BlueCross provides health 
plan coverage and insur-
ance products for nearly three 
million people statewide. 
BlueCross operates as an inde-
pendent, not-for-profi t, locally 
governed health plan and is a 
licensee of the Blue Cross and 
Blue Shield Association, pro-
viding high quality health care 
plans to individuals, employ-
er groups and seniors across 
the country. Through our 
BlueCard program, plan mem-
bers in Tennessee also have ac-
cess to the same quality health 
benefi ts while traveling or liv-
ing out of the state that they 
have while in Tennessee.

Thousands of compa-
nies have turned to BlueCross 
to provide this broad range 
of coverage options to their 
employees. Upwards of 65 
million claims and $17 bil-
lion in benefi ts are processed 
by BlueCross in offi  ces across 
Tennessee. These businesses 
and their employees along 
with individual policyhold-
ers have put their trust in the 
company for the best in health 
care coverage.

Service is at the heart 
of BlueCross operations. Its 

nearly 5,300 employees em-
brace a comprehensive set of 
principles and guidelines that 
stress integrity, honesty and 
ethics. Each also continually 
strives to achieve and maintain 
the highest levels of industry 
standards for business practic-
es, confi dentiality, compliance 
and professionalism for which 
BlueCross is known.

OUR COMMUNITY
BlueCross has a long-

standing commitment to be 
a good corporate citizen and 
return something to the com-
munity. Today that eff ort 
shows through outreach, time, 
resources and the energy and 
involvement of BlueCross em-
ployees at every level.

In 2009, BlueCross’ phi-
lanthropy totaled $7.5 mil-
lion in corporate giving. This 
fi gure represents corporate 
contributions, sponsorships 
and in-kind gifts, as well as 
grants and donations from the 
company’s charitable entities 
– the BlueCross BlueShield of 
Tennessee Community Trust 
and the BlueCross BlueShield 
of Tennessee Health 
Foundation.

Supporting health-related 
projects, events and activi-
ties across the state, the Trust 
seeks to improve the qual-
ity of life in our communi-
ties. Its 2009 contribution of 
$550,000 went for access to 
programs focusing on care and 
disease; education, dispari-
ties and diversity initiatives; 
and economic and community 
development.

The Tennessee Foundation 
actively invests in research 

and three rented rooms” in 
Chatt anooga’s Dome Building, 
BlueCross’ hometown roots 
have always given it a sense 
of place where its sense of 
purpose – to bring peace of 
mind to its members – can be 
realized.

OUR BUILDING
The cutt ing edge design 

of the newly built campus 
promotes environmental sus-
tainability by incorporating in-
novative features that reduce 
energy costs, improve indoor 
air quality, and enhance em-
ployee health, comfort and 
productivity. From the on-
set, one of BlueCross’ con-
struction goals was to achieve 
certifi cation as a Gold LEED 
(Leadership in Energy and 
Environmental Design) build-
ing by the U.S. Green Building 
Council. Achievement of that 
goal will make the BlueCross 
headquarters one of the few 
Gold-certifi ed LEED buildings 
in the city and one of the larg-
est such projects in Tennessee.

In addition to showcasing 
the environmental benefi ts of 

“green” design, the campus 
off ers breathtaking 

initiatives and innovative pro-
grams that create a healthier 
Tennessee. It focuses on three 
areas:

• healthy living and health 
care access

• education and diversity
• economic and community 

development

Of the $4.2 million the 
Foundation distributed in 
2009, $2.1 million were for 
grants for children’s health; 
$1.3 million went toward 
patient quality and safe-
ty; $310,000 were in grants 
awarded for access to care for 
the uninsured; and $500,000 
were in grants for health care 
workforce needs.

BlueCross’ combined 
contributions, as well as the 
time that BlueCross employ-
ees devote to the various 
organizations and causes, 
are having a major impact 
on the lives of Tennesseans 
of all ages. The BlueCross-
sponsored Tennessee Senior 
Olympics promotes health 
and fi tness for active seniors 
while the WalkingWorks for 
Schools initiative helps edu-
cate and encourage children 
in more than 300 schools to 
adopt an active lifestyle.

A sense of place, a 
sense of purpose. BlueCross 
BlueShield of Tennessee and 
its workforce take great pride 
in helping to build strong, 
healthy communities by pro-
viding the services needed 
to improve the health and 
well-being of the people of 
Tennessee.

  These photos are testa-

ment as to why BlueCross 

Blue Shield’s new cam-

pus on Cameron Hill 

achieved certification as 

a Gold LEED building by 

the U.S. Green Building 

Council.
— Photographs by 

Alex McMahon


