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¥ Based in Chattanooga, Unum offers
a full array of benefits solutions to meet
the needs of both employers and their
workers.

Unum Group

IDENTIFYING NEEDS, OFFERING SOLUTIONS

he cost-effective provision of employee benefits faces unprecedented
changes in today’s marketplace. Employers confront unique challenges in
providing benefits to a workforce that is markedly different from that of
just a generation ago. Ethnic diversity, changing family demographics,

and workers remaining in
the job market longer than
their predecessors have made
the one-size-fits-all benefits
plan a thing of the past. Add
to this the skyrocketing cost
of healthcare in recent years
along with personal savings
rates that have dropped to
levels near or below zero and
it becomes evident that most
people are unprepared for un-
expected expenses that come
with injury, illness, and the
need for long-term care.

Unum specializes in dis-
ability, life, long term care,
supplemental health and criti-
cal illness insurance to help
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cover financial gaps when the
unexpected hits. The compa-
ny provides industry-leading
benefits solutions to employ-
ees through the workplace,
backed by a commitment to
excellent customer service to
the businesses it serves.

CusTOMIZED BENEFITS
PACKAGES

Skilled professionals at
Unum specialize in designing
benefits packages to meet the
needs of customers beginning
by listening to them; realizing
that each customer has spe-
cific needs and goals, Unum
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focuses on gaining a clear un-
derstanding of those needs.

Unum'’s benefit experts
then create benefits plans that
provide flexibility in funding,
choice in coverage options,
and simplified administration.
They select from a full array
of benefits solutions, includ-
ing employee education and
enrollment services to meet
the needs of both employers
and their workers. And they
are committed to educating
companies about the value of
benefits and showing individ-
uals how they can protect their
incomes.

This commitment to
service, market leadership
in product innovation, and
industry-leading claims pro-
cesses contributes to Unum’s
mission of creating lasting
connections between employ-
ers, their employees, and the
benefits Unum provides.

A TRADITION OF SERVICE
AND INNOVATION

Since its founding in
1848, Unum (and its predeces-
sor companies Union Mutual,
Provident Life and Accident
and Paul Revere) have been
known for breaking new

ground in the business of ben-
efits. Union Mutual issued its
first life insurance policy in
an era when investing in in-
surance to guard against the
financial effects of illness and
injury was a radical idea.

Founded in Chattanooga
in 1887, Provident Life and
Accident Insurance Company
developed a niche in the rail-
road insurance business. A
half century later, Provident
became the first insurer to
offer disability benefits.
Predecessor companies were
also the first to offer group life
insurance, group long term
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care, and to include an em-
ployee assistance plan with
group disability coverage.

In 1999, Provident and
Unum merged to form the
Unum of today, a family of

businesses with three primary

divisions: Unum US, Unum
UK, and Colonial Life (which
joined the Unum family in
1993). The principles of integ-
rity, determination, innova-
tion, and leadership remain
as relevant to the way Unum
conducts business today as
they were when the compa-
ny first opened its door more

than a century and a half ago.
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¥ Unum’s U.K. business is headquar-
tered in a 16th century mansion locat-
ed an hour outside of London.
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¥ Unum employees volunteer their
time and efforts to support a variety

of causes such as Community Service
Day at Spring Creek Elementary School
in East Ridge, Tenn.
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Headquartered in
Chattanooga, Unum provides
innovative employee benefits
and is the market leader in
providing disability and group
long term care insurance in the
United States. The 2,600 dedi-
cated professionals employed
at the company’s Chattanooga
offices are part of the family
of 10,000 Unum employees in
this country and the United
Kingdom. Each employee sup-
ports Unum’s mission of being
the leading provider of em-
ployee benefits products and
services that help employers
manage their businesses and
employees protect their fami-
lies and livelihoods.

Unum conducts its busi-
ness with openness, trust,
professionalism, respect for
others, and, above all, integ-
rity. Unum employees take
very seriously their obliga-
tions to key stakeholders,

234

including claimants, brokers,
employers, employees, regula-
tors, and shareholders. They
strive daily to deliver on those
commitments.

“What sets us apart is
our singular focus on the em-
ployee benefits marketplace,”
states Thomas R. Watjen, the
president and CEO of Unum.
“We are a specialized insur-
ance company that focuses
on one primary marketplace
— employee and employer
paid benefits sold at the work-
site. We maintain leadership
positions in the U.S. and in
the United Kingdom in those
marketplaces.”

Employers have been
quick to recognize the per-
sonalized service and quality
products offered by Unum.
The company today protects
25 million people worldwide.
In addition, approximately
38 percent of the Fortune 500
companies rely on Unum

businesses to provide benefits
for their employees. That level
of trust and confidence among
its customers has made Unum
No. 1 in group and individual
disability coverage for 33 con-
secutive years.

COMMITMENT TO
COMMUNITY

A strong commitment to
social responsibility has been
a core value at Unum for more
than a century. The focus on
improving the quality of life in
the communities where Unum
employees live and work is a
natural extension of the com-
mitment they make each and
every day to their customers.

Unum employees place
particular emphasis on con-
tributing to positive change in
their communities. A proud
heritage of giving ranges from
donations to charitable or-
ganizations throughout the
United States and the United
Kingdom to volunteer activi-
ties by Unum employees. In
this country, employees con-
tributed $2.5 million of their
own money to United Way in
2009. That same year, Unum
continued its long tradition of
community support by giving
more than $6.6 million to local
nonprofit organizations, in-
cluding $1.42 million through
a matching gifts program that
pairs corporate dollars with
employee donations. Qualified
nonprofits can receive up to $2
from Unum for every $1 do-
nated by employees.

Unum'’s corporate social
responsibility efforts are fo-
cused around four pillars of
giving: public education, dis-
ability, health and wellness
and arts and culture. Unum
employees are known for be-
ing generous with their time
and constantly demonstrating

their volunteer spirit, whether
it is assisting in community
blood drives, initiatives to
combat hunger, mentoring a
student, or teaching life skills.

Of primary importance is
the enhancement of education-
al opportunities for children in
the Chattanooga area. In a new
partnership with the Hamilton
County Department of
Education, Unum is support-
ing the creation of a Principal
Leadership Academy, provid-
ing high-tech instructional
tools for classrooms and offer-
ing classroom grants for teach-
ing innovations.

As a proud supporter of
college education, Unum of-
fers scholarship programs for
both children of employees
and students in local com-
munities. Unum also makes a
one-time donation to a college
savings plan at the birth or
adoption of a child to a Unum
employee.

This focus on education,
along with outreach efforts in
disability, health and well-
ness, and arts and culture,
helps guide the volunteer and
philanthropic efforts of Unum
employees in the Chattanooga
area, helping to make it a bet-
ter place to live, work, and

play.

Unum’s commitment to
its employees, customers, and
communities has resulted in
recognition on a variety of
stages:

¢ Business Tennessee
magazine’s list of “Best
Employers in Tennessee”

® 2009 Best Place to Work
in Insurance by Business
Insurance magazine

¢ A recipient of the Sloan

Award for Workplace
Flexibility

¢ Ranked for three con-
secutive years as “Best
Employers for Healthy
Lifestyles” by the National
Business Group on Health

e “Corporate Volunteer of
the Year” and “Chairman’s
Circle Award” by United
Way of Chattanooga

* 100 “Greenest Companies
in America” by Newsweek
magazine

“Unum and our prede-
cessor company, Provident
Life and Accident Insurance
Company, have been major
employers in the Chattanooga
area for more than a century,”
Watjen adds. “The company
and its employees are actively
engaged in the business com-
munity and have historically
been significant sponsors of
numerous charitable organi-
zations in our area, includ-
ing United Way of Greater
Chattanooga and Allied Arts.
We look forward to continuing
this tradition into the future.”

» Town hall-style meetings, like this
one hosted by CEO Tom Watjen in the
company’s Chattanooga facility, are a
regular occurrence at Unum.
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